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ART DIRECTOR FROM 2003-2013

®During his tenure, the marketing department relied on Scott to attend
to important and time sensitive projects. He was always flexible, showed
professionalism and was successful at interacting with his colleagues,

including top level and C suite business executives. One of Scott's
important strengths is that he demonstrated his keen ability to follow up
on important projects on a regular basis, and the marketing department
as well as other coordinating departments in the company grew to
depend on his depth of knowledge and invaluable experience.”

2



GRAPHIC DESIGN PORTFOLIO

SOkOIln Wlne Mer‘ChantS Project: Cigar Aficionado Magazine Advertisement
Project: 2003 Logo
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Sokolin Wine Merchants

Project: Academy Awards Advertisement
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AMERICA’'S PREMIER FINE WINE MERCHANT SINCE 1934

PHONE: B00-946-3947 | 631-537-4434 WEB: WwWW.SOKOLIN.COM EMAIL: SALES@SOKOLIN.COM

Project: Stratos Magazine Advertisement
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scott.m.carson@gmail.com
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Sokolin Wine Merchants

Project: Fall 2006 Catalog
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High-Scoring Red Burgundy

A: 1999 Vincent Girardin Pommard Rugiens
$49.95 bottle - 5599 case

“The dark-colored 1977 Pommard Les Ruglens has o gorgeous nose of
Howers intermingled with red and block chermes. Fresh herbs, raspbemies,
blackberes, and chemes can be found in fhis medium 1o ful-bodisd,
spicy wine, It sbroad-shouldered, siructured, muscular, and packed with
Bruit. Drink it over the next 10 years.”

R. Parker 90-92 pts

: 2003 Henri Pemrot Minot Charmes Chambertin
5197 bottle - 52385 case
“Charming. os the name suggests. Lush and mouthiling.
axuding monefio chemy. blockbemy and bioeck currant aromdas and
flavors, this ‘03 ied relains eshness and dense yet finely woven fanning, i
Iasts and kxsts on 1he finish, with @ sense of energy and sweet Inut...165
coses moda,”

Wine Spectator 94 pis

C:2003 DRC Richebourg $1,395 bottle

“Vickets. roses, raspbemes. and red cheries emanate rom fhe 2003
Richeboung. Ful-bodied, deep, and hugely concentrated. it & museuler,
firn and displays the firmest sincheee of the Domaine ce la Romanee-
Confti's 20035, Soy souce, tar, chocolate, and dark fruits cre found in s
focused, oudacious personally. Iis impressivedy persstent finish is studded
with highly present tannin..,"

R. Parker 97 pfs

D: 2003 DRC Romanee Saint Vivant $995 bottle

“Ferhaps the biggest Romanee-31.-Vivant preduced af this domaine. the
2008 offers arometics as well as Bavors reminiscent of biock frui

drenched in dark chocolale. Full-bodied, velvel
memersely fpe, crammed with tannin, and vaunts an

tecxured, oo well o8

concentrated, it

amazngly long finisn..."
R. Parker 95 pts

High-Scoring
Classified Growths

B: 2005 Pontet Canet

A: 2005 Troplong Mondot $179.95 boltle - 52159 case

“Madium to ful-badied and complex. with o savory, broad
expaive mouthfesl. undeniable slegance, good eshness, and o
long, moderately farnic Enish, it requires 3-4 yecrs of bottle age (of
rmare iF It closes dawn), It should avoive gracefuly for 25+ years.”

R. Parker 95-100 pts

595.95 bottle - 51151 case

r, Portet-Canet's 2005 receives the ful
attention of d opdator Allrec Testeron. _ this wine wil have
40-50 years of longewity, and should fum cut to be the

greatest Pontet-Conet since such anclent classics as 1961, 1745, and
1929, firsl-growth nobility and miciness, massive body. lannin, and
extract and a firish thot kasts nearly o minute..”

R. Parker 74-94 pts

“Absohutely 5y

C: 2005 La Censeillante $1469.95 boltle - $2039 case
“The finest Lo Consellante since 2000..With good fuit, depth. and a
broad, savory atlock as wel o3 mid-palote, hl medum-bodied,

i e-styled, elegant wine a synthess in shyie between a
grand e red Burgundy and a lop-nolch Bordeaux. "

R. Parker #3-95 phs

D: 2005 Cos D'Estournel $199.99 bottle - 52399 case

=..Extroordinariy well-cefined, wanced, and powerful, with high
tannin ot wel as magrificent fexdure and schneds, this clomsic offer.
Ing will be uncommonly long-lved...A fabulous wine!™

k. Parker 95-97 pts

2005 Classified Growth Sampler*
3 Botfles of Each - A 12 Boltle Mixed Caze Sampler: $1,735 caze

*Wines also available for individual sale

Champagne’s Best Producers

“French champagne s itefutably the finest sparkling wine

in the world. .. thera is no competition from any other wine-

producing region if quality & the primary considerafion.”
Robert Parker

A: 1999 Louis Roederer Cristal
$225 bottle - 52699 case

“Cne of the linest Champognes | have ever brough te my Ips, fhe
199% Cristal bursts from the glass with fresh hazelnut and apple
scents. Elegant, desp. and siky-textuned. This medium o full-bodied
baauty is iImmensely concentrated, pure. pocked with opple
favors, and ostoundingly long in the finish,..”

R. Parker 98 pts

: 1995 Krug 5199 bottle - 52385 case

=, very youthlul ‘75, Defical e cremas of Ginge.

citrus, candied berry and mulfigrain bread furn 1o honey, roasted
almonds and graphite on fhe palate. Its all underscored by
Creamy lexture and a precise struchure ot keeps it persistent
through the long finish. A picture of precison and intensity. Drink
mow thicugh 2025.7

Wine Spectator 98 pis

C: 1994 Taittinger Comtes de Champagne
5119 botlle - $1425 case

“with the defcious hors d'oeuwes we hod the encrmounly
promising 1994 Talttinger Combes de Chal . The 1995k
probatly cinking belter al the momenl, e of upside
polenticl the 1994 should ulimately eclipse . The 1995 5 o slightly
richer Champogne, and the 1995 & more delineated, elegont, and
crisp,”

ut

R. Parker 96+ pts
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Sokolin Wine Merchants

Project: Bellissimo Brunello Tasting Event Logo
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bellissimo brunello

THURSDAY, MAY 10", 2012

WWW AMESSUCKELING.COM  WWW.SOKOLIN.COM
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bellissstmo brunello
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Project: Bellissimo Brunello Tasting Event Brochure
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WAC LIGHTING

Responsible Lighting®

GRAPHIC DESIGNER 2013-2014 * “Scott was a very self-motivated contributor to our business. First one

at the office most days, Scott consistently demonstrated a high level of
productivity and commitment to deadlines. In the last couple of years
that he was with us, he demonstrated a level of maturity that is rare in

young men his age.”




>

Marimioa

Maodern art simplified fo its abstract
alements through repeated circular bodies
and colors defining of neoplasticism

The Marimba LED chandelier Is central to
an arfistic contermporary design
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Project: Application Phaotography

WAC Lighting

Project: Application Photography

|
[ |
|
J
rﬂ'
)
e

www.scottsportfolio.com

scott.m.carson@gmail.com



WAC Lighting .‘

Project: Application Photography l
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WAC Lightlng Project: Application Photography

Project: Application Photography 53
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WAC Lighting

Project: Product Photography

Project: Application Phaotography

www.scaottsportfolio.com

scott.m.carson@gmail.com
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MLG

MAINELINE CRAPRICE

SIGNS + DESIGN
Be identified.

DESIGNER + PROJECT MANAGER FROM 2014-2017 “As our newest designer, we asked Scott to lead our internal rebranding

project, because we were so impressed with his capability. He managed
every effort involving our new brand from the website, to our marketing
material and vehicle graphics - all while balancing a heavy project load
for external clients.”

29
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MaineLine Graphics
Project: 2017 Website

www.scottsportfolio.com

Our Purpose

nds the brand ex

Why it Matters

‘Who We Are

www.MLGsigns.com

scott.m.carson@gmail.com

scott.m.carson@gmail.com

HH 03840

www.scottsportfolio.com
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MaineLine Graphics
Project: 2016 Brand Book

MLG

MAINELINE GRAPHICS

SIGNS+DESIGN

www.scottsportfolio.com

Be identified.

scott.m.carson@gmail.com

Project: 2016 Brand Book

MLG Branding

Understanding our Direction

scott.m.carson@gmail.com

A Brand's Personality.

* Personable & Friendly

www.scottsportfolio.com
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MaineLine Graphics
Project: 2016 Brand Book

The Logo.

YK

MAINELINE GRAPHICS | MAINELINE GRAPHICS

G MGSlGNSjDESlGN h‘LG MlGSlGN5+DESlGN
MAINELINE GRAPHICS Acoel Cae e

SIGNS + DESIGN | | I

MAINELINE GRAPHICS

SIGNS-+DESIGN | [ W
RGB Grayscale

[ MAINELINE GRAPHICS | MAINELINE GRAFHICS
G MGSIGNS'DESIGN hﬂm MGSIGNS+DESIGN
MAINELINE GRAPHICS Resor Col MAINELINE GRAPHICS

SIGNS + DESIGN | | I SIGNS -+ DESIGN | [

MAINELINE GRAPHICS MLG5|GHS + DESIGN GRAPHICS
SIGNS +DESIGN Be idfentified DESIGN
Be identified.
Be identified.
14

www.scottsportfolio.com

The Logo Usage.

v

MILG

MAINELINE GRAPHICS

SIGNS +DESIGN |
Be identified.

MLG

MAINELINE GRAPHICS

SIGNS + DESIGN

Be identified.

MLG

MAINELINE GRAPHICS

SIGNS +DESIGN

MLG

MAINELINE GRAPHICS

SIGNS +DESIGN
Be identified.

MLG

MAINELINE GRAPHICS

SIGNS+DESIGN

Be identified.

15

scott.m.carson@gmail.com

Project: 2016 Brand Book

The Colors.

MLG Green

Fositive, fresh, lively, renewal, lush.

MLG Gray

Be Identified Blue

sitive, electric, energy, vibrant, impressive, high spirits, axhilarating.

Safety Yellow

Positive, joyful, frendly, energetic, innovative, awareness, radiating.

16

scott.m.carson@gmail.com

Color Variations.

Pantone CMYK RGB

CHIMO,Y 26, KO

PM5 1235 COM32,Y95, KD ¥FDBT1A

17

www.scottsportfolio.com
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MaineLine Graphics
Project: 2016 Brand Book

Typography.

Aovenir Neut LT Pro Baold
ABCDEFGHLIKLMNOPQRSTUVWXYZ

abedefghijkimnopgrstuvwixyz 0123456789 .

oveal Next LT Pre Dol Condenied
ABCDEFGHLIKLMNOPORSTUVWXYZ
abedefghijidmnopgrstuvensyz 0123456769

Avenis Baxt LT Pro Heavy Condensed
ABCDEFGHIIKLM

Avens Next [T Do Cancionsed e
ABCDEFGHLIKLMNOPORSTUVHIYZ

Avenic Next LT Pro Deeni
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijkimnoparstuvwiyz 0123456789

e Cendussed
MNOPORSTUVINKYE
fghijldmeparstwrayz 0123456789

Bvenie st LT Beld Condemsed
ABCOEFGHLILMNOPORSTUVWIYZ
abedetghijkimnopqrstuvwyz 0123456789

Avesit Neat T Poe Beld Candensed Make

ABCDEFGHLIKLMNOPQRSTUVWXYZ

2 L]

Awenir Nast LT Moavy Condeasod Rtalic
ABCDEFGHIINLMNOPORSTUVIWXYZ

Avenir Next LT Do feafic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijkimnopgrstivwayz 0123456789

Typography Usage.

Header 16 pt Demi Header 12 pt Re

Body 12 pt Regular Body

www.scottsportfolio.com

Typography Color Usage.

v

Be identified.

Be identified.

Be identified.

scott.m.carson@gmail.com

Project: 2016 Brand Book

Photography.

scott.m.carson@gmail.com

Photography Usage.

www.scottsportfolio.com
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MaineLine Graphics
Project: 2016 Brand Book

Bringing MLG to Life.

Stationery

therhea:
MG
Business Card G
Vahicle Graphics
[ = MAINELINE GRAPHICS
) MILG SiGhs* DEsin

Be ideatified.
=

£03-588-3177

26

www.scottsportfolio.com

Bringing MLG to Life.

Uniforms

MIG

LI GRAPHICS
SIGNS + DESIGN

MBINILINE S0P
SIGNS + DESIGN
Bridentfied

Treats for Cats

27

scott.m.carson@gmail.com

Project: 2016 Brand Book

Bringing MLG to Life.

Website

28

scott.m.carson@gmail.com

Bringing MLG to Life.

Delight the Custamer

29

www.scottsportfolio.com
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MaineLine Graphics
Project: 2016 Brand Book

:

Emotional Connection
Identifying With Our Pets

www.scottsportfolio.com

noes would not feel like a home without our furry loved ones. MLG has partnered
we of New Hampshine to make sul are rescued, they receive a
microchip. A microchip is the best way to help any pet ‘Be identified. - And o find their way home

Our Pets.
How They Came Jentified

by

Project: 2016 Brand Book

"Our project involved more than 1,000 signs with our new
name. MLG organized everything - we could not have done
it without them. The signs look amazing and truly elevate the

experience at our seven Army installations.”
- Jacqui Ibbitson

Director of Corporate Communication
Corvias Group

www.scottsportfolio.com

scott.m.carson@gmail.com

scott.m.carson@gmail.com

01'104140d N3IS3dA JIHdVdD)

41



GRAPHIC DESIGN PORTFOLIO

42

MaineLine Graphics

Project: 2016 Email Communication Design

MAINELINE GRAPHICS | BE IDENTIFIED SIGN SYSTEMS WHY US CONTACT US
SIGNS + DESIGN

VeEREURBESigner + Proje

Hello, (client name) -
Thank you for the opportunity to work on this project for (property name).

I'd like to introduce you to

T

(H_eather Harvey—

(f((/(//( |

Heather enjoys gardening + her favorite food is garlic bread.
She will be designing + managing your sign package. She is copied on this message + will be in contact with you in the
coming weeks.

Thank you again for the opportunity with this project. We look forward to helping your community Be identified

Best Regards,

PETER FRATTINI
Maineline Graphics, LLC
One High Street

P.O. Box 301

Antrim, NH 03440
603-588-3177
MLGsigns.com

www.scottsportfolio.com

scott.m.carson@gmail.com scott.m.carson@gmail.com

Project: 2016 Email Communication Design

MAINELINE GRAPHICS SIGN SYSTEMS WHY US CONTACTUS

SIGNS+D

-

-

Hello, (client name) -

Great news| The signs for (property name) are going into production|

I'd like to introduce you to

Gary is originally from Ireland +

enjoys spending time with his family. enjoys staying active.
He will be overseeing the production of your signs. He will be overseeing the installation of your signs.

Thank you again for the opportunity with this project. We look forward to helping your community Be identified

Best Regards,
Heather Harvey

HEATHER HARVEY

MaineLine Graphics, LLC
One High Street

P.0. Box 301

Antrim, NH 03440
603-588-3177
MLGsigns.com

www.scottsportfolio.com

01'104140d N3IS3dA JIHdVdD)
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MaineLine Graphics
Project: Staff Photography

www.scottsportfolio.com

scott.m.carson@gmail.com

Project: Staff Photography

scott.m.carson@gmail.com

www.scottsportfolio.com

01'104140d N3IS3dA JIHdVdD)
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MaineLine Graphics
Project: Staff Photography

Project: Staff Photography

www.scottsportfolio.com

scott.m.carson@gmail.com

scott.m.carson@gmail.com

www.scottsportfolio.com
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Project: Field Photography
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COMPUTER USE GUIDELINES

* Please limit use of equipment fo 30
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Project: Field Photography

§ LOUNGE

This amenity area is for the use and enjoyment
of our Residents and their Guests.

Please keep in mind the following:

Food Of d‘m
equipmen®:
fevie
-IIHOPP’ bpe'?ogafg

GRAPHIC DESIGN PORTFOLIO
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1 1 1 Project: Field Phot h
MaineLine Graphics rolegt:, Flelc Mntagraphy
Project: Field Photography
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K9 to 5 Dog Tr‘aining Project: Business Cards

Project: 2015 Logo

Making Time
for Your Dog

GRAPHIC DESIGN PORTFOLIO
01'104140d N3IS3dA JIHdVdD)

Jacqui Pierce

Owner, Certified in

Canine Training &

..‘. Behavior Modification
. (603) 568-0288

JBPDogTrainer@gmail.com

front back

56 www.scottsportfolio.com www.scottsportfolio.com 57

scott.m.carson@gmail.com scott.m.carson@gmail.com




K9 to 5 Dog Training

Project: 2017 Website

Training Events Contact

K9 to 5 Obedience School
Whether you prefer one on one training or a group setting, K9 to 5 has the class to fit your family! Each class is semi~private with no more then 5 people per class in order for us to focus on personal behavior preblems your
family might be having.

www.K9toSDogTraining.com

K9 to 5 Obedience School
Whether you prefer ane on coe training or A group setting, K9 to 5 has the elass ta fit yous
familyl Each class is semi-private with no more then § people per class in order for us to focus
on personal behavior probilems yoar family might be having.
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K9 to 5 D«

-

Project: Photography
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